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ADVERTISING DASHBOARD

- 01-1 [ &EEX (Advertising Dashboard)
- 01-2 T &HEDEIEKX (Campaign Dashboard)
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01.1 | SETIEX

PP) EEIRX: Advertising dashboard

XN TFREFMNMIMAN &ED, SEeIUEE SERE, EERNASMIE
tr, UEBEEFRT SEEXPRLYRTIENRI, MEeBay E&XEBER
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- /

R EEREE, TRAEBMEHRES.

SHIEE

(Today’ s recommendations)

IREXMEL. PHRERNEI, AR
HRRo

EPETESSI)
(Campaign performance)
RNT e S miRI,.

BT HBrER

(Trend-based campaigns)
FFHeBay.ai AEIgIT—MRIZENEEHAY
E o

#EFF & (Suggested campaigns)
BT HiEMeBayixEXREE, A%
HIBER Bl FF BT & E Do

AL (Campaign overview)
BEBERTEN &/ED.

[ S E3E S (Advertising insights)
MeBay &8 T A TR, BHR
MEmA S,
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Pp» S HIHETE (Today's recommendations)

SREMHERKT S
B hEHRE,

X

AR, BB ILERNT &

anfl, MmiREHE

BRI

Ve

(S

~
Today’s recommendations
Manage your current campaigns with these tips. Learn more

© Improve ad visibility Q Stay competitive =) Keep driving sales

Add keywords to <campaign name>, Sellers who Increase keyword bids in <campaign name>, Relaunch <campaign name=>, Sellers saw over

added relevant keywords to campaigns with low Sellers who increased keyword bids for 30% more sales when using a priority campaign

impressions saw 2x more clicks, on average (data campaigns with low impressions had 3.5x more strategy compared to non-promoted items, on

from Sep 2023 to Dec 2023). clicks, on average (data from Sep 2023 to Dec average (data from May 2023 to Oct 2023).

2023).
Adjust rds Adjust bids Adjust end date
J

@ tn{a{E?
N T BEERAREMIE

SIEHETIE
R, BIENERYT S EEHREK (ROAS).

EERURRHTHIZES,

NREILLTER, &a]
AN O =

L CN: N =

ARETC /AR EIS
AR RRY, FEEEAIEIN.

HiEE:

2 BIHNBTEN S

TIEMMIARINER, eBayBE YK FXEEMIE
YimTERE. B SIEAERKLSE

0 ER ISR BN AT SEE]

RN,

FEREEOREE a6
ETfo

EEE eI, RARIAR B BRISIEREER 21,
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PP) EEEIRIL (Campaign performance)

BEKEBERNEESM SRENUR, UL LERT S7E60,
EARRTSENNEEREMERNBIERI; THEAR SBIURER. K&K
&, HETMBAHETRIEE D,

ELL A T NER T HFEE, FEIbah, T#Hisales reportsf
UEE X N EIE. EBETEXEBTHEIELE,

_________________________________________________

——————————————————————————————————————————————————————————

___________________________________________________________

———————————————————————————————————————————————————————————

EEXRBIETRSIERIAES, BUEXREENEEF SRR
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PP E5EEHRI (Campaign performance)

M “Promoted Listing” ({€ETIE), EFEHEXEUE,

————————

________

—————

_____

———————————————————

___________________

———————

_______

______________

A J/

£ “Ads Impact” (5T &82m) T WEEFM IR, B4 E "Ads Performance” (T-E3%R)
FEFEE, HEREETAREN AFHKIETRERE. HEEN SEENITLE,
E TR ST E T R BE BN B 4R REMEEELER ENBIER L, AIEERNEED
IR, BT IR R. FRESES =t
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IX

D)) [~EECHIELES (Campaign overview)

BEEEAR eBay I S/EIAIAR, LR LURE LR SEIEEX, HiES

HhIRAET S IEE.

Ve

@ nfaIfERA?

s “Action” FIHRMI=", AP AR
5. ghk[ &UEDh, HEMI SiERS.

=i “View all campaigns”

BIRIEEFTAT S/EE.

l

R EESZ AR SEIFEE
0, FRENE ZHUEEIRIFE R

TEULA R LUEER T S ETh TR,
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IX

Py ETFHEHEB5EE (Trend-based campaigns)

BETFEBN SEMNXIZFFHES . eBay NMRGLR FERAFNES, 5
RS ENTIEEXERN, SACHE T BEEFRI S7&E6. ErI—%#
HFiE, EFRERRERENAR.

TR BTN SR ERMRAEREE (Priority campaign strategy) €
B mTIE,

@ nfaIfERA?

1. ¥ “Review campaign” REFEEERBIBNED.

2. BEMSCER Sh ( )

hiFdER, B &&
R, BNEF, TES
SRR SIaE.

(S J/
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IX

D)) HFEIELH (Suggested campaigns)

W A IRER 2R eBay RESLBANENYMTIZE It RIS EIRYES), #
FoanFelE2MIbrm T &7&s), UEEREBZEERMEEEZEm.

@ NEIfER?

1. 5%} “Review campaign” RERHEFED.

4 N
———————————
I 1
1 I
oo 4
N J
4 N

2. BEMSER &h
hiFdER, B &&
hRE BhFE, TES
ERRR SIaE.

o )
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IX

PP) [EEENEIEX (Campaign Dashboard) 5

Y AR SEEEEX:

BRI . WA EEHEKX (Advertising dashboard), £ &7E6HE % (Campaign overview)
Tl jsmsssd View all campaigns” o

BRIR 9. HANTEEEX(Advertising dashboard), REZAMSMIEFE “Campaign”
R

@ NEIfER?

FEUEEFRHET SEMR R R, HES. [ S2AMROAS,

————————————————————————————————————————————————————————————————

________________________________________________________________

FUATPEARRSTSRE, TERE. [ ERES, UBEBNNT S/E50.

————————————————————————

________________________

A N

s Actlon FREY = R EETH R RN A R X M BY B S E T,
=, LR AT LUIZRAE . ,D%F“% EORHIFEIN, IREVE Z IR
mnl, FEM SEMRS. EIRAIFAE o
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IX

PP) [EIEEHEIRX (Campaign Dashboard) 5

Y MEIHENT SEBNFBN:

priz . BN SEEKX(Advertising dashboard), £ SEENHL(Campaign
-~ ovenview)iBRRER/REEBENT EHIEEET.

BR1E 22 T SEMNEEXPAEEN EEEE M.

@ tn{a{Em?
BEXBISHUERIIMNBEE, AR EEMRIE S athENE R,
4 l N
Y
. A 4

REEHEMFMAER, WWERTIE. [THANXEE, HARANEMRE,
e/ advertising
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(etHTIE

- feETIERT
- BAERNREE (General campaign strategy)
- fRL5T/ETHHREE (Priority campaign strategy)
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02 {EFHTIE

Y B AERE BRENRTIE, MNHEBERSHEE,

EREETIE, ErILL:

B OEY SURTYI@ETE, MEsYmTtER
RIDLME, LURSIEZ LERFAHNHE

B & HeEtSE Ry LSS B 1T,

B B ERENEEREEEAEEER ST,

HSIEERREETEN, BT SREEaHEER, LUK BEK:
LT /EohEREE (Priority campaign strategy)
B AT SRR (General campaign strategy)s

EREMmTIEENF G

oG eBayEEL, REuL. EELL. BN, BAFILE. JEERL. 0
=AuL. FRYISFUL

FEREN: EFTRSTIRE (Above Standard) 255 (Top Rated) BItK =
FIBEIR: BEEMNMETIE (Fixed Price). 3H3ETIZE (Auction)(FiEATFPLG)

B AT UTEXENYRTIE: #HAF#E3HE (Wholesale). B%E
(Cars, Vehicles). EFfEZ& (Motorcycles). J&&HI1ZE (Events Tickets).
W= (Property). BBF MR (E-Cigarettes, Vapes) XE B,

® AuctionflAuction Buy It Nows I @TIE REEXR B EFETIHRES (Gen-
eral campaign strategy)#1THE o

B e EAERN _FY@mRIHETHE . I SEDN, RERTEF
R TIES = B EERY)E T EER (Add listing) TUE HHo
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PO (ESHTIZRRM SREEER

L7 EThERES
(Priority campaign strategy)

B TERET RAE{IER (CPC)

B TEA BRERN. BmiFBi.
Hith{i &

B Az
HZBEANE BRYmTIERENR
RS ET.

RERMIHENE: ER] LUEE X R IAHR
T ERERERS THERERT
A, PEMZES,

RAYMTIESEHR . SEMER
e aRBE B BT B RE Y m T
TR RER. BRURFZOIE
o

B EA7R:
Mo EoIRRE & B BEBNEEIT
K. FREEUERERITHNER,;
BEERT#H i, AER. 2FE
7 Mo
mEERA:
[TEHEAEREMNMIRTIBEE—RAWK
HIMFTE SR RERZR(CPC)R A
R

AL Th R R

(General campaign strategy)

m BRI AR ER (CPS)

B BRERD. BmiIFEI.
eBay WA HFR(UE. eBay Ih4h

E AR

MAE SRR R S8
SUCIEESE S

RAEHEREE: REIXRKEH
YT EFH KA BRI,

BT S By G RrIRE R
EBHBEMEE &E5.

B {FR7R:
EE N SRISERK T A L EeBay
T RISHER; SEIEHAME
¥ S TIE

T EEA:
HENEEXYRTIEBT B SR
BRI SRS R, ERHWEY S
25,
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M) HARERETHRES?

w AT REE (General campaign strategy), MR (Cost-Per-Sale)By
HEHRE, BidihineBayihRIM SAREEIRS LN RTIENMEZE, K
M#EE B E M E ZRIE S,

L IWETYIE ¥ : PN i

AR [EFTRS TAnE (Above Standard) {155 (Top Rated) FIIkS
FIBERE: BENMESTIZE (Fixed price). 1AM TIZE (Auction)

B EENEMT SHRER eBay £ REMADHIER,
B ERILZEE SMYETE, SENERBEEEGREYmTIEN
m 2E, EEEEHBR

PPy ERLESNREE SR ETRHYmTIERTARE?

o

eBay BARIEAXE. MRTNEXRAM SHERBE SBIE.

LY T E RSB ICRIRIS!
AR mPE(ER. . FHER. BUSE), XEBTEEE
FHFET SHEXMEA B TIRS S8R

VT EHERNETEE, BUXRINYERTERELEZELEMR
A REREEABICE,

By REARPHNSEE [EREGS, CUETEETRAEY
& EBET SRS,

eb-y advertising
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V) EHEESR ﬁ

[SLYES DA
[SRyES = DALES] S =y VPN

BRERT
UTERERTA SHRHG
(REFEERERINE T &)

eBay 45
RS TR A A ERS |
Z FavmTE

eBay it AHERAIE
My eBay, tHEBEERAVRE
mm, B, HUKEZ
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02.1 EHESHRE - S5
PP [ B AURER

YISEREMENER (General campaign strategy) # SRR TIER, ERE
AY)mHEEHRTEE, BZINETEUR T H5EE (Ad rate), WHEXRTEI0K
Nt H L BRI AR @ T E BB 2R EE(EFEm T EN
1. BFE. MEMNEREMEBZER) a0 .

PPy TEEERRE

Al

EE &= (Fixed ad rate)
EEEE—BISEMASHET, @Be]UE S achHiE BB S5 X,
BEEZR A BB ENITH AT AMIEm IR R IBIEH,

&S EEZE (Dynamic ad rate)

SBRRZENIRIE eBay SHHEEN SHEXBHMEN SHBEF,
FRLERES, EXFBHITFER, BINLER Sa5IEeBaymizKE]
ISR MRIF RS0

FREMRF SANRFIERA UEAISER B EE,

SN BRI ?
TIEREA M SERREE, CEAUERYRTIERER, NMmiE

s Sk
B OIASTEE: BUISE X LR, [ SRBXEBEERHIFIEY S
HI&ZEBTEEK,

B EERR. JLUEFENFIEYRTIZENAS— BEN §&XK,
WA LN BFYmTIE IR ERIRRY F&EE,

e/ advertising
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Py ERLECHREE SIEEIeIEE

J/
i

E1L

] @ FHNERHU) (Seller Hub) =5
“I'&(Advertising)” iR,

G

E2W

=i “RIERHTSERD
(Create new campaign)

E3IF

(5 Ve eETIE”
(Promote your listings)

i

£45

Ve Bl ETHERER”
(General)

i

E5F
AIERTIE (Add listings)

©
i

Fow

VR S PR R
(Ad rate strategy)

ST & #&E (Dynamic
ad rate) =BiEMNE
RIEEREK, THREXN

B RIS /1o
e N —
BLEST FHX
(Dynamic ad rate),
BEEED,
BAREBEE F&HX
® (Fixed ad rate), i&EE
BHE8L,

eb-y advertising



02.1 ERESHERER - SEh&E
MY EET R
” \

VEERNST S8 ZE(Dynamic

adrate)y, fERHLE:

E [EZRE FFR(Ad rate
cap)-AKESHEINY
[T EEENRANE,
i m | SEFEBIEEA
ratemodifier), A%
EeTEHEN &
(7 BRI ED .

Yxa
H8F
Apply single ad rate

O (- WEFEEIREE 8 (Fixed ad
rate)ly, f&AKE:
| Customize individual ad rates |

i B NFrEYRTIEIRES

—HEES &S 25 (Apply
single ad rate)s
B BEEXSMImTIET
HEE(Customize
|:| individual ad rates), %
WERAEE S&X
o (Today' s suggested ad
rate) ' E/IHES

BEEEMER

B R NEEIRAR

B KB Ao eiE R EER
£10%

[TEEMRETRGE, =&
“Launch” Bzhf &&nh

D@

I eb V4 advertising
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PP) TEENLE - AIYImTE

= ‘EEEd: FmymTIE(Add listings)”
B, @RI LUERZM A AR mTIEARNE &
o M5 E R,

EF RN (Rule-based ):

FRIILTUAN AR Bt ZEYmTIEH T EEIE & a8, BdiRE—
LA, PleimhE. KB, MEMNEMEYE, EAFTEZMANNYmTIEERR B
AN ENE R &S ETh .

AFZBRTEENES, URERSEEMH L. SXEBEFTER
R TIERFEEFMLERMN. MREEMYETIERSEmSERIN,
el BohANET SEsd, FNEAABREENY)@TIER/RHREER.

e \

~ J

I eb V4 advertising
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PP) TEENLE - AIYImTE

F&hAM (Manual):

WrIDURIEN S ER (IR B 8. FEF. @S aMERYRTIE, K

B 4 AT I S E B,

Ve

[ ]
FfECSVXfF : FEYM@ETIEID (item IDs) :
FEBEEENERIDMAANNT §8FK Ea U EEEmIDUUREARINEHE B
HICSV s YmtlE, BdmANEGKEEERID
(L7302 5 73 F8) A s
[ ] [ ]

e/ advertising



02.1 EHEDIREE - SEDhgE

PP) TEEMISE - [T HERRMEK

MBEBEFRDET EEE (Dynamic ad rate), M@ EEhPIIRMTSHR
KB KXBEH N eBay #HEEMN HEHE,
A UFERTHFNSRSERFE—TEEBEN FEE,

Ve

J

[T &%= LR (Ad rate cap)

REISARE SBRENBESST. NRENSBE RN 7%,
RIS D SRR 10%, EH S BRISEHRN 1%

[T ERER(EIEE (Ad rate modifier)

BYERS TEREXNNESREERE SEXNBDLERBFEE
NS SEE

I eb V4 advertising



02.1 HRERIRES - SENgE

PP) TEEMISE - [T HERRMEK

NRICERBETE SE=R(Fixed ad rate), B SHBXREFREF—H, —Bi%
BEMASNT, oLl S EohERe B ENT S5EX

B ERUANT SEDPRAEYRTIZERES - 8K, £ “Apply

single ad rate” THBANEH SEXEE.
B A ENSEBE, SF “Customize individual ad rates” BEi£E|
[TEERIGE @,

o i. AIUAEIMI&ET
TIREBEBBNEE

HFHEX

o ii. WEEMEBEHI
E# (Bulk update
ad rates) XDUBEX

RSP BY &
HERNT HEX

N
J

I eb V4 advertising
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PPy EBFLECHRESIZ RN s

WEMFSERDST S8 % (Dynamic ad rate):

R RS BRI EN SEXEHBRNSERERR, €7
DU B 8= FIRRISSIEImS S8E, N SHaR
=S,

REV)mTIERIEL LR

BRICSERRUENE I NLENYRTE, MR SRXEL
e, BYmTIERE LB, AJUZERER,

m BROBERUREZENYRTIE, SEYRTIEESEMNK=IE,
BUREA. B, FaeEldEFitatiERmE.

PP) EILIETTRERR

HEZ £ €iEE = O fRRE BEEX
Click =i ERERRGAIRE,
REmHEE CTR (Click- RERAN (REW / B, RaXEsiiErYam
T R X HIENEREERS| 1. ATLUBE LI EE. iR
FRERER.
CVR(Sales- = P G
Conversion -Rate) X S RRHETT 28/ R tiE,
Pl Quantitysold | $¥&iTeas | ST S5, AREENSS3ISHREITER,
Ads Sales [ EHHERN RE SR, FEARNFERNHE S,
Ad fees e R ST BENEE,
TESRAEE ROAS(Return — EHSRA BT ERNBILLE, HROAS=S5,
on Advertising @?&x?’; BITES1MT 525, ®oRSSMHER, HILROASH:
Spend) o =, | SRNET,
o —— E—— eb yadvertising




02.1 HEHRERNRES -

Py A TFEHIRES?

BRI SEmEEKX,

]

=

SRS

BERIFBI. EXFON RE” IR T EER S

T SENEEX THIRS:

HENCEENEEK, REHR |

8" (Action) A=FR1& &GN
BB H, wECEMRIRE
(Generate reports).

T SEMIFEEIR FERS:
T EEMEEX R, HIE
B NEIREN SHEE, B

EETH AR R SEsh

ST, S “REES (Edit [

campaign)EZM “EikE"

(Generate reports). [ ]
T EEhEEX 5 SEMIFE
D19, ¥R N TIE RS (Listing
report) IR & EFEBE FHMIRE
HERSCEF FEifks.

o —— E—— eb yadvertising
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Py A TFEHIRES?

Bg - T

SRS

-

]
[ 1]

Ve

] £ “RE" (Report)iRRHTE:

FEIREERTTRH, MRBEFEEFE ©
T#” (Downloads), mifr “T&
K" (Downloads report)¥zH,

J/

EFE TE” (Advertising), FAEEE “BIUESHIZREE” (Promoted Listings - General)

~

~

Ve

~

EEREEETHNIRSG BEEEH
TEmTIERS (Listing report).

eb-y advertising
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e/ hnhERbs
PRIORITY CAMPAIGN STRATEGY

A

=RrE

=)
SIETHIRE

BRBGEW

=t i4=

eBay [T EHIPA 2026 FFE—FE

AXNE A FHEFeBay T ANBIURERIZS T ABER. AN (SRS We. BN SEFENHSE, TN ERNRLRERNEN, BXEBER. AN
EXREUESFEIRIATHHNE eBayFAXFHIABTENEHRLIRFSMBEMRIENERE, CHRILBEHNERRES eBay AR ARTEX.
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02.2 {RFc;EThEERSHELY

{5 & 5RE& (Priority campaign strategy) @ — &R ERAY S EHRES, ERILL
BER B R BIRMNEENESSMe R BTG &a80), B &§RRESN &1
£, NMERIESYRTIENREHIESHE.

POD RFEIEThREE i

IBRERTT
I TEZRAINER. FRaFE
=) =y Vel

 —

o

EmiFER

Hi(i B
P I DI 45 AR )

My eBay, H & Si4E R BV
M, B0, UNES

S e—— E— eb V4 advertising
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SEREM: [ETLS TN (Above Standard) 75 (Top Rated) BITK S
FIEEN: BENMETIE

B EZRRWImTIE BT IR E.
mEEAAENSREYRTIEEEsAREEe A Sl
B RORER ZNUAYIETIE, FJURERREEEAHEE.

PP HARET R EshRIET SR ERHYImTIE?

o EOhEREE (Priority campaign strategy) [ S{UFH ARG, BIL/T/EIEREEPEYSR
FIE A RISt X S 1,
AT ERMEERERE NS &, MUt REGETE:

EREMNIEREET SHNENIETREE S, YnTIBESHNRE
» REE

Vit E S NNV AY KL ERIE R BIER (AR T ERHRTIERE),
IS EY TSN RERBEA AR E SRR F R EE,

= RO MENYRTIB KRR, ENRNNERTREBNEERMEX, B
S ETERYRTIBTREASRTE, TARER .

= BT A X R R SN R E ENATRESN B ER
@) EEEeREE, TEREEN),

e/ advertising
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Py S EREMRIYRER?

LA EBNERREE (Priority campaign strategy) [ S22 A EILL FRIZE T

BRRMN. TERERY. T SURFER

B S0 SASRE—TEB BRI IKERE, BAELEHBERNERI30.41,
HEEA—X, B SRS RTEIRENSHBENNE, RZNERE
MHVE= S HBIRERRE,

" SR SEBEURTFIEHT IYmTIE—RANFE8XRREHEA(CPC)RY
S, AR K EFAIR SERAETEZRZMEN,

B SEERMIEThRSE Y@ TIE RS, AR ERYTE (L 5RBE (F5hE 1L
BEEEAL) MR SRMBNEE B AHER,

- N
Targeted keywords (72)
(‘atehtype ) ("Bidamount ) Q
O) Keyword 11 Matchtypo it Todays suggested Yourbi
0) nationalism ~ Exact $04180.26-$075) s oa
) tenet Exact $0.59 (5016-3079) s osv |
\ J
ERFhENL EREREE(L
MBEANG— T REIEKRERZN IR ARG =BEEEMEN, KIFERR G
BENLFERE  SRXREFEH(CPC)A= AAZEBIEIRER/ RGN ERX
BUEISERZE . R EZEA LR (Maximum CPC)#&,

BAFBESNE—ERNZREEREEE, BeBaym#tTRELUTRLM R T, &K
SAENECH RTINS,

o —— E— eb V4 advertising




02.2 RIc/EEhERE - T &5
Py SHBEIRTE

" S HBRME (Target Daily Budget) 2 &R EESH NENT SENEENE,
M2025FE6 8 18B F 6, HAVEBEL LA ETNE, B), NEBTERS A FIIMm
8, RIBR LA EChERBE AR,

B SR SAERE—T BB AR, ErcBIEHBRMER30.4E 7
ER—X, B SEEAERRTERENSHENRNE, ARZNIREUH
== HBRMERNRE,

B ENESHEMMERSEATEEREREMENSZ BRI IFNUEDNRN &1t
%, BYEESTIZARAEZT SR, AEEMB R D8R XM AR ERE
I SEEAN, AR HESIRMREEERNR.

BRI AR RAEENSHERE B
A RE “EEFEEEHSHTE" (Choose
your own budget)KIEE EHFIE,

(N J/

PPy FREIEEE

https://www.ebay.cn/newcms/Home/ads_info/44

B TRATRHTIEEENSEIMNEL, BEME L IREE, BTERUTERR.

RHHAEI &a6), BRNAERSEEAZEY

SHBEFME x B BRRRIWXT (BEMEIREFIGH)
AHEEMNE, CHAESREAREBY:

BREENET + VS HBERMNE x B A ARIRIIRIK

AHRENE, CHAESREIZEY !

SHBIFE x NBHBFREIT SiashiaR B (E1E4 R B H) BUREX

e/ advertising



02.2 {RIc/EThRRE - T 5165
PPy FE-EMHEN

KEWBHRIER R, BN —RZEM, eBay K =R S/ashRbs S8FEHR
MR, ®RREEA(CPOETE_RMNERN, XEIREWERIZE AR B mT
THRE RBIAEXE EHNENH I EMERN N SFEZFRAE,

MRERES=N, BH SRR ENEFMN SAF, FESRRGER
S, BEFEZNENZNS T—T&RE=N ZERIEEA.

21 HEZIEZER “red shirt” BY
enTE N -
ax | 7E EJ =) Bt BRI NgRE
DIE2
eBay
A =SR2 $1.50 LEH | kEESN | TERSBEN "B SBREEE
reER
— | s . BrREZIHERR
B EEE | $3.00 MET{“(EH TEUERIER | 7251502 $3.002 88
?Rﬁl%%) RS R£#819$3.00
2452: HEKIER “red shirt” BY
Dan T E . -
ax | PE ;ﬂ =20 B4 B N
D12
eBay fﬁ;ﬁ;u - BAREZRERR
A SRE S1.50 | pUEgd (;& g Elﬂz’”\@% £$1.00E51.50 [8]f8
EhE=R FREgE PN
B HKHRZE $3.00 ) FREEN | | SFAREI wBIEBREFE
C ShE $1.00 FREEN | | SFAREN "B EBREFE

ATYmTIE XEBIE. SN SEshEmERR—T 28, Hit8 X< & & H
(CPO) RN B AL Z SR,

e/ advertising




02.2 RS ETHERRES - T &4
PP) AEThERES S451l

SHENE EIN&FEEIN
Frp(Manual) B FhAM, Ee] LUREZE SIS BEIRE | INREEIRNY
BREHT YRTIE TSR TSR T
EFHm
2T B ETF M (Rule-based): IR BEEBIRTIBARMIN (Fla0 SRR | (Rule-based), #B
(Listings) FH. MEANEY), ZEEARTESZANNYRTIEEH=B5) | ARE S mk
AINRER S3EH. T, ETRREEILR
FEBEE AL (Smart
#tE-Bulk(item IDs): TERI LA L A @mIDNREARMNYmTIE. | Targeting)o
£08E = N £0 8 =
ENLRBE HRETEAL . FohEAL (Manual targeting) 5‘%%{@5% ” HE}E
(Targeting | MBS0 | oy ooty -somm, wExm | Lo EEIRE
Strategy) \/I:IEEjJ'ij'pG}_\_D ﬁ&ﬁiﬂﬁai’é@\ ﬁ{)/l\%o EEjJTtﬂf:E/\JF_D
SEENEE o JEBfo
%%ﬁlﬂ%{ﬁ%fﬂ% ﬁb?&ﬁTﬂ(Dynamic) Eﬁﬁ/l\ (Fixed) Ej]jtﬁ{ﬁﬂ N E
(Keyword EESEHERITE | FHRBLBAEN | sueima sy
oty NEF NS ORER | HEERTE, T | gramsm
siiaiteigy) o (EEBHRGEEH, :
e [TEASWEDEE, BMUEERE | BIRELBEAN
(Ad groIJps) BRI S, SFIRIEHNT S4EHE | BEYRTIED
R Z N 28,
HEFF X $#15) (Suggested keywords) BB S4AE
A . /D 201 £
(Kﬂé%ﬁﬂdé’té’-—ﬂ ) XEANTAERE): FEEITAE (Exact). 184 ﬁﬁﬁﬁ R
eywor: es e .
Y oY ILED (Phrase). F;ZULAC (Broad). A ST
BE X417 (Negative keywords) DAL S35
g BEZN
SHY 52 Il (Suggested Bid) A PN=Y
EHISE (Your Bid) ENBRRIE, B | a
(Bid selection) AEDRBIEERE g oz, < %ﬁfﬁ{jg\i\
BECRIZE. AsEZH#TITES |
Ho
HERFE (Target daily Budget) Fj BEWRTIEE
CEABENRN EENRENSH. EH SEm8E— | FFEIE, TE
WE (Budget) | MEMENMKIES, BRLBIEHBFMEN3041E, £ | WREATEHET
fAl—xk, BN SEETESBTERENSHBESME, o | EesdRiuts
RZAHRERNNRSEHBIRMENHEE, FAZ L

eby advertising




02.2 {RICEDIERE - 55N E

POy (iFeiEThREE SiEEhelE iz

i

E1E

e |:| HANZRAD, (Seller Hub)s s
“I&(Advertising)” iR,

[ 10

£28
) md “RUERRRITEEED

N\ (Create new campaign)

i

E3T

veE TR
(Promote your listings)

E45
Ve “RIETNREE” (Priori-

Ig

5%

=Rt ‘“ANMYERTE”
o (Add listings)

E6%

EERENL KRR (Targeting
strategy)

B 2N RS REE
(Smart targeting) %=
MIgEBMM &E
o

B RSEFEEREEN,
BEKEFE13L: IRE

o S0 EFRE,

o ® FEHEI(Manual

targeting) T

KBIAZNREHE

BRI S,

eb-y advertising



02.2 {RICENERRE - 55N E

POy (RAERNREET SIERIEIETE

[ 1®

o

TR X BIR TN R (Key-
word bidding strategy)
R aSEM (Dynamic bidding)

ZEEFAE RS IBREEREN

BE &4

VMamTI B RBEAER &
B, FHEFeBayHEFRIKHER
MM TR
MRELTHFEREERBI &
H, FRESLY: KESEAWE

Fohymia S48
NREEEFN/ L &
4, i “Foh¥miE” (Man-
ually edit)

YmiEr 54

B S “REE HAH” (Edit
ad group) EEX =R &4

B SE BT EE” (+Ad
group)FTiEr &4

KPR E

VERR R $15) (Keywords) FRss
18] U IIHEE < #218 (Sug-
gested). BB XH#IT
(Add your own), BEXHE
15 (Negative), FitFxgk
TRILACZEA (Match type)

eb-y advertising



02.2 fRFC/EBHER

B - I S/aohig

PO) (RAERNREE SIERIEIETE

TEEEEZN (Fixed bidding) B4

4 N\
.
Keyword targeting
Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more
Add keywords Targeted keywords (26)
(' suggested (10) ) w Add yourown | [ Negative w Q 1selected ( Update bids + ) (Update match types v> (Remove) Cancel
() Keyword it Match type it s';":r';',::: 0 ) Keyword 11 M @ Iiav‘s suggested |, Your bid
() vepiece Exact 574 andscape Exact v $0.38 ($0.01 - $0.79) ‘ $ 0.38 ‘
|l )
{) globalization Exact 937 O L‘;‘r‘gs” Exact v $0.46 (50.20- $0.71) |'s 046
S

ERLE N RERRIRSERN, BrILiE

RJ'THO

J
i “MEEFEMN(Bulk update bids)” XA X< EIFGIE

B R ReEE=N, =t “Apply suggested bids”
B A—RXABTEXHEN, R “Applycustom bids” FHIREEEN

FERTHZHEEZFEEEZN (Fixed bidding) BYf&

ﬁgﬂ?o

EOHEEEN; EEESZN (Dynamic bidding) aTBkid it

( ®

)
R ESHBRTE (Target daily budget)
TR LLEETIZMITE, SOAEEFIE

ERi
IETHREREAS1E SESIRIES AR (ROAS) BEMEHR
E. X MEFITIREEEMARIMEN SER, R

B RmER R,

RE HEDER
B RNEEIET
B REESIFANER B,
HIHBEBER A SEIRIBT B TH0RTL (ROAS) , BIENIEKLS

KA, XMEHITHRESTEMARIMMFA EER, #RE
SEE RPAERMELRN.

| SEThg BTG, =i “Launch”

e

I eb V4 advertising



02.2 {RICEDIERE - 55N E

PO) AR SiEEh B - ARINYImTIE

£ “BE5F: MHI@TIE (Add listings)”
B, @R LUER Z M A 2R m & A

@ o BT SRR,

A J

Frpal(Manual): ZERJLURIE S BERGIGNZEE. & FEF. mEs)RaHtsE
YT, MIMEFHETHI S7a5,

- e e o = e = = e = = e e = e e = e e = e = e o = = e = =

A J/

#EAM-Bulk (Item IDs): ERILUBMASERFSNEEGA D (LUTE0ES0R) 290, #t
S LEEmID, REMIEHE BWImTE, BRmERE,

—————————————————————————————————

_________________________________

o J

I eb V4 advertising



02.2 {RICEDIERE - 55N E

PO) L EENRES SiEEhg B - ARINY)mTIE

EFFNZAN (Rule-based ):

FRALIUAN AN BohtEmHEHTEEIE SasiiiE, BEdigE—L%E
MU, PlamiE. K8, MEMNEMEY, EAFEZMUNYSRTIEEEBR
MENEBT &S7EDFo

ARZBRMLEENES, MERSA A LR, LI BBIEHIT 57 A
Yt B LS EFMSERMN. MNREEAYmTIENEEFMSERNN, 1)
RBohAINET Siash, R ERAER SN @ TIERHRE R

WINREFEAEFT IR (Rule-based ), ABAIRIE & MmILE LR RAEEA

= BERE Lo

——————————————————————

______________________

I eb V4 advertising



02.2

LI EEIRES - T SEENRE

PP)  (RFCETHIRERT SIERNIR

- ENL R

| 76 EETMEE (Target

_____________________________________ ing strategy)BY, EEEEEZFE—H
0 | ref BB SRR R 18 M 1 S B Eh
Y BT EEAAER.

TE U ERBE FHETE L - Smart targeting FopEL - Manual targeting

— 1 = \'fﬁ_\,\\\\/_\a _\—_-t/\\/——?—
BiEEE s ar sgE | TR SRR A
BMENIER, ILERLRE. il | o Lh T SRR
é;\)‘( r%;ﬁﬁbo - /! °
- e e | mEMETERS s, B EED
(T 555G B E B 1 MO HERS B3 ) \ Gk
= y 45 E2 1RBA ﬁ:;
E%ﬁ#x%ﬁﬁﬁf&o éHEI—D;iL/(JJ:t}%/*'ﬁE'pG> I‘II'—\ZHjJ/I_.\El]}_\_D la'_IEEjJ
RIFE S,
ERI LGB S B S H B RTE(Tar-
get daily budget)kiz=HI HE 2,
FRHEMA BTN RTIB AR R
AR RAEN R SA.
| " CHOrEESE—1EHAR I e S =T
B AR, BRXBIGEET | gorpsnmma s mimm L. e
B304 EEF—F, T | grason. x@@sn, LExemEh
N &REAETTFERERN (A 5T 5,
SAERFTE, RELHNYUKE
M BE 0 BATRE N,
S A = > A= I Ak
s | COMEROSEDEELSONT | g e e mmei s E ol
3, RS ESNNEREERR, HHEEC

eb-y advertising



02.2 {RICEIERE - 55N E

) BREEMIZEENS EEFEM

wWmtIER, BREICESHBERME (Target daily budget) , E&EMHIGEERX
SHEA LR (Maximum CPC), eBay BalfiibRIARHT S EmIRE,

FMBTIER, NBEERET

# (Rule-based) Zsin#pmtE,
1 WRIESSERISTE, SRR
------------- I BETE (1,

BRREERLER (Maximum
CPC) RERBEANT S8R
TR, BaEFE
F O BRSNS BRI &
AT,

WeIENEREEA &Es), &
A BETEFRE (HHKRE)
FARREERBERE (Maximum
CPC) &

B NREKTE “Advanced settings” MBS ETHEEALIE, HLeBayED)
MU RINZN. B & B UEERENRE, SHipRANTIEN=ZS
jj{%j:%_é&o

B PREIGETERAREGEA LR, W SEasRREFRENZNGE, BISKRE
NS R =G EANSBITZEE,

eb-y advertising



02.2 {RICEDIERRE - T &E55N8E

PO) LFECIRES SiEhiE - B &4

£ B8 BEI 4 N, BrYRTIERREENERBEEBIEN 54,
IRHEeBay e B K IR HEF = N HI TR AN

————————————————————————————————————————————————

________________________________________________

(S J/

MREBEEECLENN SHEBZER, Erllad “FoifiE”™ (Manually
edit) REFHENEN SH, NRELFERXNEDENN S4H, R 5T
(Done) R[Bl " EARNRZETIE, STAFIRIT S/amgE,

e/ advertising



02.2 {RICEDIERE - SE5NSE

PO) LFECIRES SiEhiE - B &4

YeEFoigwiE(Manually edit)f5, &E#ENGRIET SAHUE, FohRiEENT 54,
X2, BeILIEEMABEN &54H, HEEE S4HNYRTIEHE. XBiRMNx#E
18 = SEE B L o

@ mEHgE?

MBRIS54H: ERILLERE “BERFTE" (Delete all) MIBRFAE BohERIN S4H, &1
BILOEE “MIBR” (Delete) MIBRENT&4H,

Ve

Fr-g4a: S& “+Adgroup” , AT
TR, AFIEFE ‘627 (Create)s

B ORARE SHNALEITH &

(H, EFE RI05IR”  (Add listings) A
e SHANF I mTIE

J

I eb V4 advertising



02.2 {RICEIERE - 55N E

POy (RFciEEhREE SiEthgE - EEN &4

@ Mg E?

SEEIEE: S “RIEEIS4A (BditB SHEFMYRTIES X#iE. x#iE%E
Mo ERILUERR “AINYImTIE” (Add listings)¥zsl, MAErElb SATRMIMRTIE,
A A] LUE 2 imrt 5 UM W TE, 5% “WIBRPTIE”  (Remove selected) ¥&5H
BIBRPME I R TIE

4 A

Nepal (test, 0-002d5¢52-

0&59-4064-909b- Listings Keywords Bid range Edit
bl61c71t54b, 0-01215625- 30 search by seller, liquid, +8 more $0.35 - $0.64 Delete &l

1925-468e-B24a-8

- J/
4 V M\

——————————————

1 I

1 1

————————————————————————— 1 1

I I I
- J/

FAINYIETIE: R IR TIE” (Add listings) f5, EBREISIREAE R B F iRy
mat& (Manually select listings), EE(EAE R ID AMI#aaTE (Add listings by Item ID)o
eI UREFAIIRTIE. ‘W &5Es0 (Inthiscampaign) 718 LIEEBNEHE L 54H
REEMLE e TIE LU e e S4H+,

——————————————————————————————

______________________________

A J/

I eb V4 advertising



02.2 {RICEDIERRE - SE5NSE

PO) LEECHRER SiEEhgE - B &4

FY)mTIERMET S4AfE, ®F “KEA" (Keyword) iR&E LUK BRI EE X7
TR AR TIE

B =7 Au RS SERINXEEE:
© HETEX A (Suggested)

Sl \

°—

-

eBay B RIELAFERERERENEIYRTIERHHEEFXTIE (Suggested),

A. 1B XA AR BIA SRR, AEERAINXEER (Add keywords)s
B. AIUBEEE MEF XN B IEZEE (Monthly searches), LUBEEMEHIRE,
C. &R LI 8 X BIR R ILACSE AL H T,

D. &R LUEI BT VLAY (Match type) B g K& (XS TR FE TRV Tidt. XHBIRIER]
DA B E AL EMRY K I,

eb-y advertising



02.2 {RICEDIERE - SE5NE

POy (RFciEEhREE SiEthgE - EEN &4

RY)@TIERME S4AE, &F "X (Keyword) AR& LUK IRIAN S E X 52
TR L SRR TR

B = 75 AR LU IERYT SR 1A

@ B 2 A% IE (Add your own):
ANNATEICSV LR, HAS D REIREFILACZEE,

——————

______

(S

© FINEEXREA (Negative)
MIANASEI CSV 1%, HASPNEEXREIIEFEILEC LT,

——————

______

————————————————————————

______________

__________

I eb V4 advertising



02.2 fRLFC/ETHE

POy (RITTERNRES

Rl - I SEINRE
EETHIRE - XA

m KEREERFoIE M PR LR ERF 18 3T 1E,

B HEXBAHASRIECSERTRYmTIERINBIAEN A, 7] B ELFAYIR
Al KRR IR,

B BEXBIRZEDLENT SEREATEELSERNEYIERERTE LAY
JEEIEIE. XERE, SXREREERMNANEE X BIRNFIEN, EH SRITA

o

PP) KiEia [LADSREY

DUERSRY B 2 ULAD R YT K5 /EILAC
Broad match Phrase match Exact match
AEERKENXRIFN S b e e
—y  mEmwEmEmm | ZZEFAEFRENE | sswsmsess
& B, BXEEOENGE | L2 A T TS M BT LR
J@E)_LZ%Z?EZEEWJ HUE gﬁj/d\\j}ulﬂ
KEIA+ X RIFFIEEK KB KRN EREE
ULECIRA! Fh 8] 78 10 18 5% B2 18 B9 + BRI/ ERHEE
[E X7 S A =py IR =N E) ¥ a] ILAD
KRR A outdoor lights outdoor lights outdoor lights
Outdoor solar lights LED outside lights Outside light
ﬂ;}ﬁj)ﬂ;é;égﬁ Lawn lights LED Yard lights for Exterior lamp
SARAT Solar lights for garden | Philips LED Outdoor illumination Yard lights
TEWED S Outdoor grill LED lights for Kitchen Outdoor LED lights
ML KIERIA Outdoor heater Automobile head lamps Philips Outside lamps

e/ advertising



02.2 {RICEDIERE - SE5NSE

M) (hSEERN R R AR - XA

7 A LEEREEXRIE?

D RNBER ST T REHAEBEDIE

A SECHA NS E XA, B A YIS RS RAVEXE, 7]
BT Br LR S HIEAT BERIREHERENERE,
GRS BRI RER

A Lo

PP) EREXHEI AR

NARES DEFBELA BEIRHILED
Negative exact match Negative Phrase match

ERERBNSEENKRER | ASENXBIEBEGRAIIRIE,

EX TEERXBRIWNEEENX | EEXXERALASEERXREIIN
FIATT e LA A PR ik F—EA AR
TTARing LEXEE + AHER (BEE BEXRER + SEXEBIERG
ke JRNE[ENHEHERES) | FME
BEKXEI
v yellow socks yellow socks
1l K
TEWEIN & YéeLL%VCVSSSCEs large yellow socks
HIE KL 1T ellow socks womens
yellow sock y
LISEARRIMER R | 1 BRI U R H AR X i
SEERE | T T
2EBEXRE: SFERMEXER | 2EARE: 5ERTLRNT
IMAERIF

ARBIIMER BB EMRRENR R G, BT IREM A MmE S EREA X
IR P RERER AT B IREE, BANAFA S EXRBIRER.

I eb V4 advertising



02.2 {RICEDIERE - SE5NSE

PO) (RITTERNRERT SIEENIRE - XBIEZEM

SRR NEERENSA SR IHRESEE,
" HEESNE2EESMARITESEN, XERFRAEEERSmEE. FE. I
=M. FEAULECRAA SR RGN, DUBERERMIR A 2 (Bl R = o

7 XBEFMNEE
EST . EERBERN RN EERE R R E =N INZE S T

ISR (Dynamic bidding): (et )
MSEN =BG ERIRETT | oms n——

=z AN TS S N A Yo A A/ ' [Femmm s
ENMEMAEBHEESN. 2 | L. e rTE—

BomEr SA, XEWR=N | O =

ToEB \ J

Ee] oI B TR0 £&-Bid amountfmizext i Z N X [BIRI K R
EREZZH (Fixed bidding): SEREE =N, EHXBERNMKERFIEE, —BEE8mt
=B ERILET S/anhE A ERIEC G o

eI LS RN B RN, EHa LMt EEHT=M-Update bids
B S “RUEEN-Apply suggested bids” RIS EIRHERHEE =N
B S “SRNBETENFN-Apply custombids” , P < EIAEPRHMER IS BN —=

~

Ve

Targeted keywords (26)

Today's suggested "
bid

$0.38 ($0.01 - $0.79) ‘ $

$0.46 ($0.20 - $0.71) ‘ $

J

e/ advertising



02.2 {RAETHEREE - IRE

PP) AN FHIRS?

~N

KPDHY “HRE" R NEUEEIRS

EAIDMI SEEEX. T&HENFER
B F S EshEEX RS
J\E)\}_‘_m/‘éﬁb I8, /||£\\f'-:l I:I

121" (Action)i=H & &F
551 ARG, W AR
%" (Generate reports)s

]
B E EEMFIEI MRS ]
FrrEHEBEEXF, HEIE
EPEIRE &ES), BE J
TR R R EEThF
1801, M “éﬁ‘iﬁ“iﬁﬁb” (E(iit —
campaign)=E “ERIkE
(Generate reports).
] )
” | T SEEER S S SBT3
Mk RIS T A

=> Y)mTIERE (Listing report)

=> XHIEIRE (Keyword report)

=> E¥EZIFRE (Search query
report)

=z . Zoape=o

AR BEEEN SASI T EH KR
e, FEXBIEKRSNASEHE,

e/ advertising



02.2 R ETHRE - ik

PP) AN FHIRS?

£ “BRE” (Report) IR TE;:
MEBAHIEE “TE” (Down-
loads), 3% “FEIRSE" (Down-
loads report)i%$i,

o =
(=]

1

(S

[ ]

J

Ve ‘T (Advertising), REEER” UATEBhSREE” (Promoted Listings - Priority), &

AR E P T

=> [ EHEDRE (Campaign report)

=> Y)mTIEiRE (Listing report)

=> KBRS (Keyword report)

=> EERIFIRE (Search query report)

AR BeeE SAETIAEER
IS, FEHXBERSHAS
B,

eb-y advertising



02.2 fRFC/ETHER

44 NS St

%
\I'

=

BAEEE ISR RS R BIREX
BRICLERE Impression BRE ERETRBIRER
Click R EWER R EHHRE,
REXRN (R / B, R
CTR = =1 18 B9 G T B 3 3R SGEA TR
miieE | (Click-through-Rate) meT 5177, BILUBE MU ER. fFa%E
REREER,
Avg CPC - RN KBRS = e 2R AT
(Cost- per-Click) PR RS E T
CVR(Sales- > o < (Sl AT gy =
Conversion-Rate) = [TEHRNHEETTRE/ A8,
FIEE Quantity sold HEITRH [TEERINEEITRE,
Sales [TEHER [TEFEENHE RS,
Ad fees [ &2 R SRS,
A oy o s e e e AR L -
TR ROAS X m?ﬁ%ﬁ’]{ﬁmﬁx/}"_m&)\ﬁﬁttfﬁ,
feRsR (Return on Advertising SRR JNROAS=5, BPFESIHII 28, HXR
Spend) el SSEUSIERR, EULROASHE, &
RIHLFo
Bid 2 ERBRENAN GRAREAZMHIR
= BE R,
[&A - KU EXR T, HEFIERIZKEIT
A Keywords KA B, 2 BT L,
Search query e EZK1EeBay F R I= A RAVIAH,
o —— E— eb yadvertising




02.2 {RICEHRE - IEIN

KBEBHNEAMNE: CHSHMERERDT SEoITREYmTIE £
=, BB EBIINE A UEHERAREHIR S mRER AR E R,
BNELERAETEN S8R BITHIRGEELE, T Saohs
B, LURE SREREE, s S/aiR.

REYRTIERE: BUREEEMESRE. AMUERREEN SR ENR
F, UkEERE. RS, R? PR SFEed T RkEsYaTIERE,

X REEL:

]

BEEENMRMBFHEM RN T EEEEM SYmTIEREMERLRT

1B

RENRI R RV RN TS, FERENeIZFHNFohEMS Sa5 (N
REAMEIENFEEM S/AEIH)o

RENRIAMERERIE, TR EFASERBIENIZIFIENM SEsIHo

X1
mHF?CL

I FEhEL:

]

ESERNE A EFEET S4 . SHMEMERELFNERIER, KE
—XH BN mTIE I —AE,

M G R KX 1R SRR RN XA, IE iR & SRMAVRSEE 7
XE— K218, BN E 1 S MILECREL,

REARFNHXBHEREN ISEERFINENH UBHRENT SHIE eBay I
HERRERT S0, AmENSRESE S REARRELZRE,

EHRRENE AR X 218 8 KR SR A B MR I = 5 LA @

EREERIR G H T, FRINFHEZRBEARMEIN TR SEHEITR;
RERIMA L BV EIR NN G E X IEEI TG

e/ advertising



eb-/ advertising

VRIS

PROMOTED OFFSITE

5

- 1
s

oF &

e
SR E
BRIBEEIN
=rit=

eBay " EHIPA 2026 FFE—FE

AXANEABFA#FeBay T AR ITURERIZS T ABER. MM (B8RS0 Me. BN SeFNHEE, FMORNERNRARERNZN, BXBER. AN
ERMMAUSFERUATHAE, eBay P AXFHANETENEHNRLIRESMBERRIESNE AR, CHRILMENERIRESeBay AR KRG ARTR.



03  BEGMEEr™ - BES

UEIMET (Promoted Offsite) @ —FHE] LULIEEEMMITE Google FIMIBRE LI HFR
BREFHMRTIBN SRS E.

URIMET (Promoted Offsite) 7143

JERAR Bk R & 2 (CPC)

[ Google FIMNEBRIE

I B AE BEEMNETE

SR ST R =T A& (Above Standard) ZiEFH

(Top Rated) R 1KS, HIAHCBERIKSEIRE

e SR RESHREME (Target daily budget)

AT AfERLEIMET?

B OAKRBCER: BT INBRIE LB S NG | B REBRY KRR
Y eBay ¥t &

* fERIEHETIEN B EEIZEES (General campaign strategy) #& BT
Z, BAREHIMENSRE L, BREFRIEAERRNMIE,

B SWEL. BENYRTIEERER ALY EERENSmMBRIIER
e SEETR

B OSEER [ SastEnEER, BRERI/LNEIRE San

e/ advertising



03 UhFME - B

B UESMET PRI SR Google FIMIBRIE Lo
W NRERRULERIIEINET T F, MRS [ SERmFRREE R A ETIEE,

GoogletE R RINER

Google3¥r-&

o —— E— eb-y advertisi ng



03 uhyMEr - HEEH

IESMET R S EAE T

@ ESERAEHETER (Dynamic CPOIEIN, RIRIE SR EER
BT E BARTE.

@ cBay REXRIBHEFIIERRELTEA (Average CPC) BxnAES MR
SRR EEA(CPC),

O EWEHBETNE (Target daily budget)RETEERBN SEREZTrE
R, 1Z7 &ashi&BdAE]l, eBayRTa N HE A REURELIME 2R A,

) ZHERE

W EETHEKRMMIRRN, WEIMET FIRERER R HL MR ERE AT
HMEE L E DR, UERNEAKBHILKRE BAHIREE &
ERAXHREASEIEMZERAER2E, R SH&AXE N0,

) R ENESRIIEIMET ENS ERE HFIMEN10ET, WS MEHA
A EWERRVIEINET BRRARBIY 304 EiT. A, BERABEFEX &S 20
SETTIEAR 0 ETThVIEIMET SR BT SashiiE], B8R (TrIuh
IMET BRRAREBL 10570, MREIRAIE R San), BRI EFEXImeNE
HFHIMEIER SEAXERANREN S/EsiHRERE, TERFSME
MFHERE SRS —X,

I eb V4 advertising



03 UhIMES - EEohgE

-

——————————————————————————————

______________________________

———————————

___________

B1L
HNSEZAC (Seller Hub)
s ‘TTE” (Advertis-
ing) ik

£25
i "GV SIEED

(Create new campaign)

£3F
VERR “URIMETT

(Promote offsite)

F45

REENSHBIRE
(Targeted daily budget)

E5F
KB SaEER
IR EIDNERIER
B 1S E AR IRRYIE]

FE6T
[TEENSETRE, =
& “Launch” Bl &8
f)

e/ advertising



03 URIMET - N
PO UhIMETIZHGERIN muss

]

BT SESHREE MO B S, RAFINAT SHERFENE, E

NRIEFEWELE,

IREESNERAMBK SEFENER BT RAF I H BB
HRER,

B REYRTIZENGRE . fEXamE R RNYmTIE, FE2RSYmTIERNRE,

BE ARl B il F.

B ERASHBERNE  IREAMNELR, SR m TSI/ & IRENR 2 6

RHEEFETNEMNMEE SR REF=F 0

44 B St

BUEARE IETET FR SRR BIRENX
Click =t EWER R EHERRE
MEERN (R,
o3 REXRES RSN ST
5 E Q l:'—:_l\fﬁi_z'i %ng_égﬂﬁuﬁg|jjo E_]—
/“\j'-ﬁ’ﬁg (Clle-thrOUgh'Rate) Lxﬁﬁﬁﬁﬂéji\ *ﬂ_‘ﬁ%
BeREXE,
_ner-Cli _— ENXBERES S
Avg CPC (Cost- per-Click) 4 5 T 2R A BT,
CVR SRR EEITTES/ S
(Sales-Conversion -Rate) Felp = T2,
: . e e = FE, \AEREY
B il Ty pLam, PR
W s EE, FRBEEN
SHEA ) by o
Ads Sales e PR E RS,
Ad fees & ERT SR EEMEE,
[TESIRRNBEER/ S
B ROAS B BIEL{E, 20ROAS=S,
(Return on Advertising [TERABRRE BITES1RYT & 2%, wHRS5
Spend) EHES, FILROASH
2, | SRINET,

e/ advertising




03 ULIMET -T FHiks

o I SEMEEXTHIREG: #N HENBEEX, Rifr “R(F (Action)i=Hf&
EETIEIAREH, i “EpIRE (Generate reports).

~

[ ]

A J/

o I HESNMFER TEIRG: T FEsEEXA, HAEETHRSEHN &5
of), P& SEEEEEE SENFERR, R “wEEs) (Edit campaign)
Z0 “ERIRE” (Generate reports)s

[ 1
® EIF “ARIRE &, BEEE | )
THNIRSE BESTEFF TEH Y &
FIZEHRE (Listing report)o

I eb V4 advertising



eb-/ advertising

SIS

PROMOTED STORES

- R
SRR

BRBGEW
=t 4=

eBay " EHIPA 2026 FFE—FE

AXANE A FH#FeBay T AR ITURERIZS T ABER. MM (B8RS0 Me. BN SeFNHEE, RN ERNRARERNZEN, BXBER. AN
EXRAUEFEIRIIATHHNE. eBay A X FHIABTENEHRLIRESMBEMRIENERE, CRILBHBERRES eBay AR NIRHARTEX.



04 [ETHiEN - BEHE

JEEHHES (Promoted Stores) [ & 8EES BN E M5 XAV SR B eBay B, XL
HEREETREERFHNES (coupon) B E mEH (category), HEZEIEHIIZ
MR. JEfHlogo. FRIB. [EHEPEEUN—LERINEENYRTIE.

JE5HH#ES (Promoted Stores)s ™43

(NpzESit BRRETERE (CPC)
=i} BmiFBER. BRERINES
HIER B TE M8 T2

[EFITR S Tin&E (Above Standard)
SERESK ®IMF (Top Rated) B9 1k, HIFERE
BERItK S B E S R RS 1] 5

PP) UN{RIURERS S EEA?

B JEEEHET (Promoted Stores) RSN REME (CPORE, XEKRERRE
NI ENRERRTE, RZAESEIEENERTE.

B TSN SER, oA RS BT IWER T S BB REL, AT EIg
ENEHE,

B ZRHSERARRATAERT AWWIRTIE—RANREINFEE XK EHEA
(CPORYSH, AR RGN SERAETE =R,

3

FEMRE

B BAMEM GBI AN BEAE LRSI ABRT SRS E &ML
RYSESREE o

B TSR mE BRGNS SRR UERSIEE XK,

mIREBR AR, BRERSILNEIRIEEIT S,

e/ advertising



04 [Es@HEr - #E%

s N N
~ J )
FERERINES EDil
s N N
N J
BB LR
4 N
~ J
pAE==RES =]
N J
EHamiFBE M A

I eb V4 advertising



04 [|EHIE - #I%
Py ) EIFIEHHT REETRHNT SRE

RS (Promoted Stores) B mFM#ET S5 I(: L= ZF(coupon). ZEH (category)

EXMIEZER, [ HER BT  EIEHI A [EHlogo iniE. B U —LE
IR ENYRTIZE
R HEHNBEE TEBUA T EEFE L E S (coupon)3ZE H (category)

AR INRERREYRTIZER, R EZEmiFEn

L

Pp) 35H - Category

NREHERNES | EEHTIELENE M@, P LUEZREB KRN

Pp) {2 - Coupon

NREAZBRS AN ERNESFEIR, B LUEFRL BTG

4 )

-
S

I ebay advertising




04 [EiEiE - S/EohigE

ERILIESER A0 (Seller HUb)AY “T4&7 (Advertising)fiiRel, “[E58” (Store)iiRe
BIFRIE s (Promoted Stores) & 7&5,

B EETTE (Advertising)fm, min “GIEESDN (Create a campaign)s

4 A

- J

B kR IET (Store)iRIRG, EAMS A= EFE “H EBIET” (Promote
your store), m “BE/E50" (Create a campaign)o

4 M\
A J/

IS 0 eb V4 advertising



04 [EiEiE - S/EchigE

YHE “TREEHET (Promote  your
(1) store) ik

l l

: : PR “%B” (Category)& “IE
: : 75" (Coupon), MEHZMES
: : FIFRAIEFEBME “IBIEE”

____________ (Buy it Now) @B S
I

WNRIEEFIEN “LB” (Category), &

(2 ToeE “TEIST (Buy it Now) ¥15F
2,

_______________________________ i___ FRIERIT &
. BRISERRT S RIRE S T BY R
L TSR

_______________________________________

E4L
(2 Preview example of ad landing page ® gE_', 4 2%

PR TE (I ZRBE (Targeting Strategy)
o FEWE RS RERE (L (Smart Target-
ing) B EHEER B &
JEiflo
WRIEFEEEEN, BHES9
& RESHBERE,
FapiE(L(Manual Targeting) /b1F
o BIEERRINE N R EIEE
) =]

o R RIA T 5. EE (Keyword
Bidding Strategy)

Select a coupon

Select a category !
1 Choose from your list of active, public coupons.

Choose from your list of eBay categories with active Buy It Now listings

p .
1 R
[ Consumer Electronics (3) o } : | Extra 20% off - GTS2024SUMMERIO v |

R ohSEM (Dynamic Bidding) = H

R A RS DR RIARMN

e/ advertising



04 [EiEiE - S/EohigE

Ve

EEXBAEERRINTFEE
AR RBINRAFEE R K RIF
FEE, BOLUIRARINEER
FoY1 =TTl S

NREETE XA/ TFHEE,
s “FapgmiEManually edit)”

MRETHEABhERMRI &
4H, ERELL GESHIE,

E=N 7
kS SR G = =!
=i “FohiEManually edit)”

&, mdkeiE(Keywords)3iF
2B (Sub-categories)

n: #EXER. #EFEER
BETIRGIEESHEME @Y
EZKo

H8&
TEEEMN
= RIS R/ FE R SR
RERMN, WALBIETEN
SE-BId amountTHZEXIRFZMN X
IS nE==N =
s SRR EA/ FREEEHES
#=M-Update bids:
 RAEERN, K “Apply
suggested bids”
RKAR—MBEEXEMN, R
“Apply custom bids” FHIZ B EER

s B STEEERTE “Sel” (Done)s

eb-y advertising



04 [EswiE - SiEThRE

POy T EENEIEE

-

@ seta daily budget

Daily budget e
$

g ™

22.00

p A

@ settings

Your daily budget is the maximum amount you are willing to spend each day for this campaign.

Name your campaign

Campaign name

-

CATEGORY - 05/18/2024, 00:00

\

Set campaign duration

Start date End date

2024-05-18 = Continuous

he A he

A
28/80

Ve

9
ZESHINE (Daily budget)

S
N

£10F
WaEl SaNER
R TPV e
B KB AR HER

F11F

SR ETAE, /i “Launch” Bl &/&5h

e/ advertising



04 [ETHHEN - IRBGEIN

PO ) [EEEHE IEHGEIN muss

B EHESHERER BTRE

LS KKREE,

B RCERERISE 02 B E X B EFFRERRDHENEMMRS LRSS
H, LIRS KRG ER A FEEEDIHE

QBB SiEE TN AN REE AN ES AR &AD), MRS [EZELKE|

RIS 5o

B OREBMBRN ENFRENXEIKERNE, FREFRNTENES, LelZ

IR

AN

JESRAYRZ AR, (S 3Hlogo. AT1E, U IERImRETZ Rt

BERSIN SEtl. TRt SanlaE Atz iuE, LT 38 5%R.
B ORIIEREVEIN S EL &

A S As AN = E IR E R RIS 25 H,

I EHmAEERIT SIRE, KENAINEIER Sa5IH,
M) E RISTRAERR
BHRME HHREIT ARSCRRRE BAFEX
Click =i [~ EWRER R EBIRE,
CTR REFEN (REW / BAY), ROEFESR
(Click- through- REX | ERYRTIENEREERS /1. BB
R Rate) SR, FEER S SR,
e iy | TORERA RS R SR TR
(Cost- per-Click) REE MBS RGN R TYZE A,
CVR
(Sales-Conversion =30 EHRNEEITRE/ AT 2,
-Rate)
RUERE | untiysold | seeigmy | AECEE, BEEERTSHROHE
B 88,
Acle Salles gy | K& SE, ARAMATFENEERS
o
Ad fees = R SFTERNE .
— [TESISRHHER/ SRALE, W
HERE ROAS N el ot iy
R | etumonadver. | [EBE | ROASSS, EIESIHI &7, A3ES5MH
tising Spend) EEES &S5, RILROASHS, I &&RIHLT,
o —— E— eb yadvertising




04 [EffiEN -IRS

B SEMBEEX TEIREG HENT EHENEIEX, S RIE (Action) =R EE
SIS IARVEH, e "3RS (Generate reports)o

4 M\

[ 1

B EENFER TEIRS T S A BEX S, A EE T HIREN A, 8
thl S aRNAL R SHEEMFE I, Rk YRIE/En (Edit campaign) =R “ERGRES

(Generate reports)o

[ 1]

R ERIRE e, EEREIEE N
A e HESEERIZEEY:
=> FBERE(Category report)
=> XEFERE (Keyword report)
- HEHRSE(Sales report)

I eb V4 advertising
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B S1FNHF

3PP

eBay [T EHIPA 2026 FF—FE

AXABHTEReBay T OB TURERZS T AEER. AN (8RS0 Wm. BN SEFNHSE, FMMNERNRLIRERNEN, BXBER. MUY
EXRALUEFEIRIATRBINE, eBay A X FHIAB SN EHRLIRFSMBEMARIENERE, EHRLBHNERRRSeBay AR MR ARTX.



05 SE=AEENHF
MY BB EEKENSE

SERAEALU TN E=HFa SRR (Priority campaign strategy) &, &
WERZMEMEETE, BeaaME,

RPEKX - E=HAFRF

1 PushAuction  https://www.ebay.cn/newcms/Home/selecte_provider/pushAuction

2  DataCaciques https://www.ebay.cn/newcms/Home/selecte_provider/28

3 SoldEazy https://www.ebay.cn/newcms/Home/selecte_provider/SoldEazy

4 TongTool https://www.ebay.cn/newcms/Home/selecte_provider/iSunor

T es——— — eb 4 advertising



